B mBHBI AT S2EE #
B TR 15 B AR T T S Y DU AR

PRk - ER5 R
SEEE 1 FEHETEBUAER 2. @EER{THIVERIER

1. BT R AR 2 b s > BB —FIhAEEANE -

B (f3) C OF&E®E)
B (B3§) B2B B2C
C CH&E#) C2B c2c
020 (Online to Offline

2. ETEBEAMIEIAEH ? FAESE > oRlgiEl R EyIE 5T A E -

==

i R E]

B |
5

S
-

iy

)

OIS
| =

| g

=114
pu=l

Ny
Jit

3. YERE{THSEWE AP ~ AC ~ 4S? LAEHEE > 3 RIEL TS 4S YR —R T E] -

4p 4c 4s DeZESL]
Product Consumer Value | Sense

Price Consumer Cost Service

Place Convenience Speed

Promotion Communication | Social Network

4. WERSTTIHAVEE (4P->4C->4S)

[FREAESR] 55 Lagi= DAUHRAZER] - R Z= Bt - ASCErEE L -



